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Together we’re stronger 
Our focus on sustainability comes from our company 
values and has long been part of our approach to 
business. It drives us to work collaboratively to create 
value for our customers—and the communities they 
serve—by developing solutions that enable all of us 
to be more sustainable and competitive.
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Our Commitment
2025 Sustainability Goals

Our Guiding Principles

To ensure a viable future, humanity 
must live within the limits of the earth’s 
resources. So as we grow as a business, 
we’re also taking steps to leave the 
planet in a better condition than we 
found it.
 Earlier this year, members of the 
RBIS and RFID teams met in Iceland 
to experience the direct impact of 
sustainability and partake in training 
by The Natural Step. An organization 
inspiring others to shift their habits, 
The Natural Step guides designers 
and innovators like us to create more 
sustainable products and processes. 
 Building on The Natural Step, we’ve 
developed a set of guiding principles, 
challenging ourselves to reach higher 
and think bigger to improve the quality 
of all life.

Our Goals for 2025

Having met or exceeded our 2015 
sustainability goals, our next step 
is to set the bar even higher. Over 
the next decade, we’ll work toward 
more ambitious targets. Guided by 
our environmental and social guiding 
principles, we developed our 2025 
goals after careful analysis of what is 
most important for our business and 
our stakeholders. They help direct our 
ongoing efforts to use our innovative 
capacity and our position in the 
marketplace to create change from the 
inside out.

CHEMICALS

conform to our guiding principles

absolute reduction year over year

Cultivate a diverse, engaged, safe, productive 
and healthy workforce, by investing in our 
employees and communities

95% landfill-free, 75% recycled

100% certified, 70% FSC-certified

conform to our guiding principles or will 
enable end products to conform

Commit to goals and be transparent in 
reporting progress against them

GREENHOUSE GAS EMISSIONS

PEOPLE

WASTE

FILM

PAPER

PRODUCTS AND SOLUTIONS

TRANSPARENCY

1
Don’t pollute with 
extracted materials

2
Don’t pollute with 
manufactured materials

3
Don’t over-harvest or  
over-encroach on living  
systems 

4
Don’t impede people’s 
wellness, influence, 
competence, equity and 
meaning

5
Discover and capture  
lost value at every stage of 
the value chain

6
Empower all of our people to 
innovate and create value

7
Embrace the collaboration that 
is inherent to sustainability

8
Create shared value for our 
customers, their value chains 
and the communities we serve

conform to our guiding principles

100%

95%

70%

75%

70% 70%

3%
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Our Commitment
Sustainable Partnerships

We are not alone in our quest to becoming more sustainable and have 
partnered with a number of external stakeholders, including trade and 
non-governmental organizations to share our knowledge and learn 
from others. In fact, Avery Dennison was the first labels, trims and 
packaging supplier to join the Sustainable Apparel Coalition (SAC).

The Sustainable Apparel Coalition

The SAC is the apparel, footwear and home 
textile industry’s foremost alliance for 
sustainable production. By joining forces, 
we are able to address the urgent, systemic 
challenges that are impossible to change alone. 
 Our collaboration with the SAC enables us 
to live by our sustainability guiding principles 
and move towards our 2025 sustainability goal 
for transparency. 
 In 2015, 53% of our total revenue came from 
customers who are SAC members.

Product Environmental Footprint

The SAC leads the Technical Secretariat for the 
European Commission’s Product Environmental 
Footprint (PEF) project for non-leather shoes. 

The method was initiated with the aim of 
developing a harmonized environmental 
footprint methodology.

The Higg Index

The Higg Index is a suite of tools that provides 
a common approach for measuring and 
evaluating impact on the supply chain. It 
gauges environmental and social sustainability 
and allows suppliers, manufacturers, 
brands and retailers to evaluate materials, 
products, facilities and processes based on 
environmental and social choices.
 13,427 Higg Index assessments have 
been posted by 6,319 companies to measure 
their environmental and social and labour 
impacts for a holistic overview of sustainability 
in the industry. (Just Style, July 2016)

�
Forests Matter!

One of our visions is to meet our current 
goals for forest-sourced products 
without compromizing the health of the 
world’s forests for future generations.
 The Forest Stewardship Council 
(FSC) is a non-governmental 
organization that promotes the ethical 
and environmentally appropriate 
management of the world’s forests. 
 Sustainable Forestry certification is 
a system for identifying well-managed 
forest land and is seen as the most 
important initiative of recent decades to 
promote the sustainable management of 
forests. 
 FSC is the most commonly requested 
sustainable forestry certification by RBIS 
customers. 
 Since establishing the Avery 
Dennison RBIS FSC program in 2007, 
RBIS has earned FSC certification for 32 
sites around the world.

Bluesign®

Avery Dennison RBIS is working with 
bluesign technologies to achieve 
bluesign® certification for sustainable 
textile production in our manufacturing 
facilities worldwide. As the industry 
works to reduce hazardous chemical 
impact and environmental pollution, 
the certification works to fulfill requests 
for stronger chemical compliance.
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Our Commitment
A note from Helen Sahi

What do you feel is the most impactful 
innovation assisting our 2025 
sustainability goals?

I think the most impactful is all the work we 
have done on procuring sustainable papers 
and recycled printed fabric labels (PFLs). The 
other one that gets overlooked at times is our 
RFID, where the product itself may have a larger 
footprint because of the antenna inside, but it 
allows the supply chain to be more efficient. 
It allows brands to manage inventory better 
and therefore when you look at the footprint of 
manufacturing less garments or moving more 
efficiently through the supply chain, the CO2 or 
greenhouse gas emissions in the supply chain 
are reduced.
 
Which areas do you think we need 
to work hardest at to achieve our 2025 
sustainability goals?

Part of our challenge is actually educating 
our own people in what it means to have a 
sustainable product and solution, and we’re 
working towards that. If we look at our guiding 
principles, I think we need to become better at 
thinking about products and solutions as being 
part of a system. Just because we change a 

material or a process, that in itself does not 
make the product more sustainable. We need 
to think about all the elements going into our 
products and solutions, especially those that 
are attached or applied to a garment. What 
are the implications to the factories that are 
actually applying heat transfers? What are 
the implications on recycling at the end of use 
of that garment? It’s not just about putting 
certified and safe materials together, but what 
happens throughout the life of the product.
 
How do you think technology can help the 
future of sustainability in apparel?

Technology will allow us to be more transparent 
in the supply chain. As consumers start to ask 
more and more questions, it allows us to feel 
more connected, even to our clothing. When 
I look at the Janela™ platform; what a great 
tool it is, whether you’re using RFID, QR codes, 
digimark or SKU codes, it’s a great way for 
brands to communicate with their consumers. 
It’s not just what’s in the closet but where they 
are sourcing from and how sustainable they are. 
Enabling clothing to be resold at used clothing 
stores, recycled, or made into a new product. 
You can really see a circular economy forming 
just with technology.

�
Helen Sahi
Senior director, sustainability,  
Avery Dennison RBIS
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Industry Insights
Introduction

A new system of thinking is urgently required, where fifty-year plans 
are developed rather than next-quarter targets, to enable the creativity 
and innovation that is needed to find truly sustainable solutions. 
Thankfully, this new mindset is already emerging as brands realize that 
sustainable strategies add to, rather than undermine their bottom line. 

In order to gain brand loyalty, brands must resist employing insincere 
eco-stereotypes and instead rethink the language and perception of 
sustainability for a new generation of consumers. As social media 
continues to give eco-activism a global loudspeaker through which 
ordinary people can voice and share their concerns, there is a growing 
demand for far more than damage limitation. In the next decade, the 
most sustainable brands will be among the most profitable, having 
listened to growing public demand for them to take environmental 
responsibility for their actions.

We encourage brands to tell their story from farm to final garment, 
by using great packaging and label designs to help consumers make 
informed decisions about their products.
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Industry Insights
Global Insights

� Source: Boston Consulting Group

� Source: Cone Communications

� Source: Fashion Revolution � Source: Fashion Revolution � Source: One of a Kind

� Source: Mintel

� Source: Ecoalf
� Source: Andrew Ellis, professor of optical 
communications, Aston University

� Source: Mintel

75% 94%

92.5%

1.5 tons 80 90 

75%

of senior executives in investment firms 
agree that a company’s sustainability 
performance is materially important 
to their investment decisions

More than 9 in 10 
millennials said they 
would switch brands to 
one associated with 
a good cause, such 
as sustainability.

Clothing consumption produces It is estimated that More than

Plastic has  
an estimated  
life cycle of

of CO2 per household per year—
the equivalent of driving

4g of 
An average email emits

during its lifetime, and 8%
of UK energy is used by
the internet

items of clothing are delivered out 
of factories annually worldwide

items of clothing end up in 
landfill each year

of consumers in Brazil believe that 
brands should take responsibility 
for their environmental impact

of all dead seabirds are  
found to have ingested plastic

of Chinese consumers will buy a 
product if it supports a good cause

90%

to

years
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Industry Insights
Materials

�
Agar Plasticity by AMAM

This award-winning concept uses a material 
called agar, sourced from abundant marine 
algae, to create moldable environmentally 
friendly packaging that can replace plastic. 
As well as being biodegradable, agar 
is a sustainable raw material. 

} Biodegradable packaging
} Molded
} Plastic alternative

Alternatives to leather

Highly toxic chemicals such as chromium are 
used in the tanning process of raw hides for 
the production of leather. The residue of toxins 
transferred to wastewater causes harmful 
pollution to the environment and can have 
serious impacts on human health.
 With transparency across the leather 
industry comes an enormous opening in the 
market for alternative materials. 

�
Atlantic Leather utilizes waste raw 
materials from the fishing industry

Atlantic Leather is an Icelandic tannery 
leading in manufacturing exotic leather 
from fish skin. A by-product of the fishing 
industry, fish leather utilizes raw material 
discarded from the food industry, while the 
production process uses renewable hydro 
and geothermal energy.

} By-product of the fishing industry
} Renewable energy processing
} Exotic surface textiles

One brand to launch this type of fish leather 
into the mainstream market is conscious 
Scandinavian sneaker brand, Woden. 
Their North Sea collection features fish 
leather from cod, salmon and wolffish 
incorporated into sneakers. 

�
A second use for pineapple leaves: 
Piñatex™

Ananas Anam has developed an innovative, 
natural and sustainable non-woven textile 
called Piñatex™ made from pineapple 
leaf fibers. A by-product of the pineapple 
harvest, Piñatex fibers require no extra 
land, water, fertilizers or pesticides. 
Piñatex is a mass-produced sustainable 
and versatile textile oriented to fashion, 
accessories and furnishings.

} By-product of the pineapple harvest
} Uses no extra resources
} Versatile applications
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Industry Insights
Materials

�
Mushroom packaging by Ecovative 

Traditional polystyrene takes longer 
than conventional plastic to decompose, 
but this mushroom-based packaging, 
from New York-based Ecovative, can 
decompose naturally in a matter of weeks. 
IKEA is looking to use the mushroom 
packaging, which is made using mycelium 
and acts similarly to plant roots and 
fastens the mushrooms to the ground 
to absorb nutrients.

Ecovative actually grows the package 
using agricultural waste, before being 
broken down and set into molds that 
can be sculpted to hold various types 
of products.

} Mushroom-based packaging material
} Agricultural waste 
} Mold to fit

�
Ocean plastic: Commodity not waste

According to scientists, 2048 is the 
accepted deadline for the collapse of 
all commercial fisheries, yet leading 
environmentalists see the end of most sea 
life happening within the next 6–16 years.
 Through a collaborative movement, 
brands such as Parley for the Oceans, 
Ecoalf and Econyl® are working hard to 
develop alternative business models and 
innovate new, scalable materials using 
waste from the oceans.

�
Ecoalf integrates plastic waste 
collection into the supply chain 

Working directly with fishermen on the 
Spanish Mediterranean coast, Ecoalf 
has enabled the necessary infrastructure 
(non existent until now) for ocean waste 
collection by installing specific containers 
on ships and harbours. The PET bottles 
are separated, transformed into flakes and 
pellets and finally, into yarn. 
 As well as post consumer plastic 
bottles, discarded fishing nets, worn-out 
tires, post-industrial cotton, and even used 
coffee grinds are used to create outerwear, 
swimsuits, sneakers and accessories.

} Enabling plastic waste collection  
 on ships 
} Recycled PET yarns
} Multi-product use

Parley for the Oceans

Parley is a collective of creators, thinkers, 
and leaders who come together to raise 
awareness for the beauty and fragility of our 
oceans and collaborate on projects that can 
end their destruction.

�
Econyl® closes the loop

Aquafil, a global leader in the creation of 
synthetic fiber, uses Econyl® to turn nylon 
waste from products such as carpets, 
clothing and fishing nets, back into 
raw material without any loss of quality. 
Turning the concept of industrial waste on 
it’s head, Econyl® reduces the amount of 
global waste by collecting it from landfills 
and oceans and feeding it back into 
production cycles.

} Recycled nylon
} No loss of quality
} Reduction in landfill
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Industry Insights
Retail

�
Stela9 merges tradition with 
experiential retail

Ethical fashion brand Stela9 preserves 
traditional weaving and leather crafting 
by creating valuable jobs in Guatemala. 
As well as their online business, the 
brand have a fashion boutique, an airbnb 
property and hold regular supper clubs in 
a secret courtyard.

} Added lifestyle value
} Online / offline presence
} Traditional local crafts

�
Selfridges Bright New Things

Selfridges has partnered with the Center 
for Sustainable Fashion on a project, 
Bright New Things, which champions 
designers who use sustainable practices.

} Leveraging sustainable design  
 through big business
} ‘The human element’
} Buy better, inspire change

�
End-of-life recycling

In-store clothing collections have taken off 
as one solution working towards closing the 
loop in the fashion industry. 
 Brands including Levis, H&M, And Other 
Stories, Intimissimi and Cheap Monday 
have introduced stations in stores where 
consumers are invited to return old clothes 
or empty packaging, in return for discounts 
and peace of mind that their unwanted 
clothes will escape landfill. 

} Closed loop
} In-store engagement
} Promotional gains
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Industry Insights
Retail

�
Sharing is caring

Transparency is a fundamental aspect of 
fashion’s road to sustainable manufacturing. 
Brands including Nike and Marks and Spencer 
are leading the way with open-access 
interactive supply chain maps online that enable 
customers to see details such as where each 
product is made, the number of workers at each 
factory and their gender. In allowing consumers 
to navigate the interactive maps in this way, 
brands can demonstrate the real meaning 
behind a sustainable product label, as well as 
engender greater user engagement and trust.

} Supply chain transparency
} Human connection
} Building of trust

�
Galeries Lafayette launches 100% 
traceable collection

French department store retailer Galeries 
Lafayette has taken a step forward in its 
corporate social responsibility by introducing 
a 100% traceable fashion collection. 
 Fashion Integrity is a collection of modern 
wardrobe staples the retailer says are fully 
traceable, from the harvesting of the cotton 
to their arrival in store. Consumers can scan 
the QR code on the items’ tickets or visit the 
company’s website to find all the production 
details of the clothes.

} Transparent supply chain
} Wardrobe staples
} Interactive branding
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Industry Insights
Influencers

�
Patagonia documents the future 
of Jumbo Valley 

For decades, conservationists, skiers, 
snowboarders and local residents 
have fought a proposed large 
scale ski resort deep in the Purcell 
Mountains of British Columbia. Backed 
by sustainable outdoor apparel brand, 
Patagonia, Jumbo Wild depicts the 
decades-long battle over the future of 
British Columbia’s iconic Jumbo Valley.  

} Brand engagement
} Grassroots funding
} Educational

�
Gen-Z activism spreads far and 
wide

US-born Xiuhtezcatl Martinez, aged 
16 is director of youth eco-warrior 
group Earth Guardians, hip-hop 
activist, public speaker and more. 
The teen, who was presented with 
Youth Change Maker of the Year Award 
by President Obama, uses the social 
media rallying cry #GENERATIONRYSE, 
to unite the young community against 
climate change. 
 The success of activist tribes such 
as Earth Guardians is  indicative of 
a new generation of liberal and open 
teens who use social media channels 
to champion causes and spread 
awareness.

} Environmental awareness
} Generation Z communication
} Hyper-connected youth

�
Jigsaw: For life not landfill

With Brits now throwing away 500,000 tonnes of clothes into 
landfill every year, Jigsaw’s Autumn / Winter 2015 campaign 
sought to promote the idea that clothes shouldn’t be disposable, 
but with people for life. With brightly colored images set against 
a backdrop of landfill images, the eye-catching campaign was 
displayed across London’s Oxford Circus underground station, 
home to the city’s busiest shopping district. 

} Fast fashion education
} Emotional response
} High footfall placement

�
Podcast feed: Conscious Chatter

The brainchild of former Ecouterre writer Kestrel Jenkins, who 
challenges people to consider the ethics of their clothing at 
Awear World, “Conscious Chatter” offers an insider’s look at the 
global garment supply chain through interviews with some of the 
industry’s canniest thought leaders.

} Digital activism
} Industry voice
} Educational engagement
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Industry Insights
Influencers

�
Sustainable hosiery, with love  
from Sweden

In a bid to offer more innovative and 
environmentally conscious products to the 
hosiery market, Swedish Stockings produce 
beautiful, long-lasting pantyhose from recycled 
yarn. Factories engage in sustainable practices 
including the use of environmentally friendly 
dyes, post-dyeing water treatment and the use 
of solar power for much of the energy needed 
in the manufacturing process.

} Waste reduction 
} Higher quality, longer lasting
} Conscious manufacturing processes

�
#jointhereformation

Created in 2009, LA-based womenswear 
label, Reformation, design and manufacture 
limited-edition collections in their own factory 
headquarters in LA and with responsible 
manufacturing partners in the US and abroad. 
Around 40% of their fabrics are vintage or 
deadstock, giving a second life to fabric that 
would otherwise be destined for landfill. 
 Featured on every product page of the 
website is a tool the brand calls RefScale, 
which tells the customer exactly what impact 
each garment has on the environment and 
how Reformation’s products have helped to 
reduce these impacts.
 ‘A care label that actually cares’ encourages 
green cleaning, using straight-talking language 
that is both funny and engaging.

} Enabling empowered choices
} Total cost of fashion
} Reduction in landfill

KEY BRANDS

Reformation
Zady
Unmade
Patagonia
Jigsaw
REI
Camper
H&M
Lanius
Ecoalf
Parley for the Oceans
Haikure
Story MFG

Everlane
RCM
Tengri
One of a kind
Eileen Fisher
Stella McCartney
Alternative Apparel
Vetta
Stela9
Ragyard
PACT
Levi’s®
Armed Angels

Freitag
G Star
Knowledge Cotton Apparel
Nudie Jeans
Peopletree
Noctu
Kuyichi
EDUN
Hiut Denim
Swedish Stockings
Base Range
Outerknown
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Industry Insights
Influencers

�
Kering unlocks business potential with 
Environmental Profit & Loss (E P&L) tool

Luxury apparel group Kering has developed an E P&L tool 
which makes the invisible impacts of business visible, 
quantifiable and comparable. From mapping the supply 
chain to collecting data and determining valuation, 
an E P&L provides a way to assess environmental 
impact in monetary terms.
 Kering is openly sharing the E P&L methodology with 
other businesses, encouraging all companies to develop 
their own.

} Open-source methodology
} Quantifiable environmental strategy
} Transparency

�
Stella Jean brings slow fashion to 
the world stage

Italian-Haitian designer Stella Jean partners 
with the UN’s Ethical Fashion Initiative to 
empower African and Haitian women artisans 
by continuing their cultural traditions and 
generating self-sustaining local communities 
from the bottom up. 
 In 2014, Stella Jean was nominated one 
of the “people shaping the global fashion 
industry” by The Business of Fashion. 

} Community empowerment
} Cross collaboration
} Locally sourced
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Industry Insights
Retail Safari

�
Telling the story

We are not alone in our quest to make better choices for the 
good of business, global communities and the planet. With 
ever-increasing priority given to sustainable practices, brands 
large and small are choosing to redefine wash care and educate 
consumers by putting their manufacturing story in the spotlight. 
Creatively communicating an honest and transparent message 
is crucial. 
 Our trends and insights team have searched high streets and 
apparel trade shows around the world to provide a roundup of 
storytelling through branding.

OPPORTUNITIES:
PERMANENT BRANDING 

} Internal heat transfer labels (HTL)
} Secondary-information labels 
} Cutaway loop fold labels
} Recycled yarn woven labels
} Iconography
} Simple, refined styles
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Industry Insights
Retail Safari

OPPORTUNITIES:
POINT OF SALE

} Kraft paper and mixed pulp card
} Circular swing tags
} Clear, bold graphics
} Shades of eco-green
} Lengthy statements
} Statistics
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Trend Inspiration
Graphic Impact

THEMES

} Bold natural statements
} Oversized type plays
} Geometric forms
} Infographics
} Simple typographical messages

AVERY DENNISON RBIS  
BRANDING SOLUTIONS

} Sense by Scodix™
} Cherry wood veneer
} Digital printing
} Shimmer, glitter and pearlescent 

heat transfers
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Trend Inspiration
Reformed State

THEMES

} Upcycled materials
} Reshaped 
} Embossed graphics
} Coarse fibers 
} Modern nature effects

AVERY DENNISON RBIS  
BRANDING SOLUTIONS

} Upcycled materials
} Npulp®—biodegradable and 

recyclable packaging material
} Imitation woven and printed textures
} Recycled polyester yarn
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Trend Inspiration
Simple Craft

THEMES

} Refined kraft paper
} Minimal graphics
} Simplistic structures
} Adhesive closures
} Black and white

AVERY DENNISON RBIS  
BRANDING SOLUTIONS

} ElectroInk® White digital print 
} FSC certified kraft paper stock
} 100% Post consumer waste (PCW) 

recycled content paper 
} APEO-Free garment labels
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Trend Inspiration
Unexpected

THEMES

} Juxtaposed materials 
} Unforeseen combinations
} Natural fluorescent 
} Digitally printed stone effects
} Clashing color plays

AVERY DENNISON RBIS  
BRANDING SOLUTIONS

} Upcycled materials
} Laser cut 
} FSC certified wood veneer
} Bio-based polyethylene (PE)

20 
Sustainability 
Deep Dive



04 01

RBIS Solutions
Designer Collaborations

�
End-of-life recycling

Christopher Ræburn is one of the most 
exciting designers emerging from the 
British fashion scene. Christopher’s 
pioneering work has brought 
sustainable design to a mainstream 
fashion audience, serving a function as 
well as helping to elevate the brand’s 
profile.
 The award-winning designer has 
become an icon in the industry for truly 
embracing the concept of sustainability 
from conceptual development, to 
production, to the end product. Our 
creative team has been working in 
collaboration with the designer to 
transform the branding across the 
collection using sustainable materials.

} Recycled polyester yarn
} Soy ink labels
} Sense by Scodix™

�
Fashion Revolution

In 2013, in response to the devastating 
collapse of the Rana Plaza complex 
in Dhaka, Bangladesh, British fashion 
designers Carry Somers and Orsola 
de Castro came up with an idea to 
channel widespread concern into a 
long-standing campaign for a better 
fashion industry. 
 The Fashion Revolution campaign 
encourages us all to be curious about 
who made our clothes. Each year, on 
April 24, the anniversary of the Rana 
Plaza collapse, people all over the 
world are invited to expose their labels 
and post a selfie on social media 
asking brands #whomademyclothes?. 
The response has opened up an 
industry-wide dialogue that has not 
existed until now.
 As proud sponsors of the 2016 
campaign, RBIS was proud to provide 
surplus labels and textiles from our 
archive, factories and offices, for 
London’s fashion students to create 
upcycled garments in a workshop titled 
The Upcycle Project.

�
Outerknown

Avery Dennison RBIS is a proud partner of 
Outerknown, a menswear company founded 
by surfer Kelly Slater, which incorporates 
upcycled materials such as ECONYL®—a nylon 
fabric created from reclaimed bottles and 
other nylon waste materials—into its fabrics. 
Now, using materials such as dissolvable paper, 
yarns from recycled bottles and Bio-based PE 
polybags, Avery Dennison has created a variety 
of branding solutions for Outerknown in an 
effort to further reduce the surfwear brand’s 
environmental impact.

} Water soluble paper
} Recycled polyester yarns
} Bio-based PE
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RBIS Solutions
Designer Collaborations

�
Parley for the Oceans

Parley for the Oceans continue in their 
quest to raise awareness for the beauty 
and fragility of our oceans through 
collaborative projects that call for an 
end to its destruction. In December 2015 
during the 21st annual United Nations 
Conference of the Parties (COP) in Paris, 
members of the creative industry, brands 
and environmentalists came together 
for a series of talks and collaboration 
sessions, hosted by Parley.
 RBIS was proud to partner with 
Parley to host a pop-up customization 
station at the event in Paris, where 
guests customized recycled cotton 
bags, t-shirts and caps with heat 
applied badges made with recycled 
yarn, featuring exclusive Parley designs 
developed by the RBIS creative team.
 “We share a belief that designers 
and the creative community have the 
greatest capacity to innovate solutions.” 
—Jefferson Hack, founder of Parley for 
the Oceans

} Customization
} Recycled yarn woven badges
} Brand activism

�
Hiut Denim

Avery Dennison RBIS partnered with Welsh 
denim brand Hiut to launch some of the latest 
denim branding innovations into the market.
 The ethos of the brand is centered around 
technological innovation, environmental 
consciousness, sustainable active lifestyle and 
timeless fashion. RBIS share these core values, 
making for a thriving partnership.

In addition to the ensuing developments, our 
creative teams have developed a full branding 
solution set with Hiut including sustainable 
pocket flashers, woven labels and back patches 
on jeans.

} Active lifestyle design
} Recycled yarn woven labels
} FSC certified point of sale items
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RBIS Solutions
Partner Case Studies

�
Walmart

Using the Avery Dennison™ Greenprint assessment tool, 
we gave Walmart the vision to see how dramatically we could 
reduce environmental impact by converting materials and 
processes used in the production of their branding solutions. 
We are honored to be featured in the 2015 Walmart’s 2016 
Global Responsibility Report (page 77) outlining the 
transformation:

“Transforming bottles into apparel labels In 2015, we 
worked with Avery Dennison to find a more sustainable 
option for the fabric labels in our private label apparel 
lines. This collaboration resulted in transitioning our 
No Boundaries and Secret Treasures apparel to use 100 
percent recycled content labels, which are derived from 
plastic bottles recycled into PET polyester. During the 
year, this initiative transitioned 80 million labels toward 
lower impact versions. One of the label changes for our 
No Boundaries line eliminated 29 million cotton-dyed fabric 
endfold labels and implemented new recycled content 
labels that use 100 percent less water, 32 percent less 
energy, emit 39 percent less greenhouse gases and create 
98 percent less solid waste than the old label.”

We partner with the world’s leading retailers, 
brands, and apparel manufacturers to elevate 
their brands and accelerate their performance. 
Here are some of our clients.
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RBIS Solutions
Partner Case Studies

�
AEON

With sustainability becoming a must-
have, everyone in Japan is looking for 
clothing that’s pure and organic. Retail 
giant AEON wanted its branding to match 
in both organic authenticity and overall 
feel. Our innovation and creative teams 
came together to understand organic 
branding across the world, developing 
a custom insights piece for AEON’s 
organic cotton program.
 Leveraging our muscle in RBIS’ core 
products, we produced hang tags for 
the program coupled with a design that 
aligned to AEON’s tone of voice. 

�
Columbia Sportswear

To accompany Columbia’s OutDry 
Extreme ECO jacket launch, Avery 
Dennison RBIS partnered with the 
outdoor brand to provide a bio-based 
polyethylene (PE) polybag for transit. 
This bio-PE polybag is made from resin 
using ethanol extracted from sugarcane 
in Brazil. It is exactly the same bag as a 
100% virgin fossil based (oil) polybag, 
minus the oil.

�
Patagonia

Since 2010, Avery Dennison has been 
working with Patagonia in a move 
towards a 100% completely recycled 
trim program. Reaching as far down 
the supply chain as possible, we are 
currently working to ensure we are 
using completely non-virgin materials.

POINT OF SALE

} Kraft paper tags with 30% 
recycled content

} 100% PCW recycled content 
white paper tag inserts

} 100% PCW recycled content 
paperboard packaging

} Minimal surface detail
} Soy ink labels

PERMANENT BRANDING

} Printed fabric labels (PFL)
} Woven labels
} 100% recycled polyester 
} Thermal printing
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RBIS Solutions
Technology

�
RFID

As well as the business benefits of 
adopting radio frequency identification 
(RFID), there’s wide scope to apply it across 
various parts of the supply chain too. 
 Our RFID solutions are proven to make 
supply chains more sustainable by increasing 
efficiencies and reducing waste. Increased 
visibility of inventory enables brands and 
retailers to make informed omnichannel 
business decisions and reduce errors 
in production and fulfillment. Thus helping 
to reduce the carbon emissions due to 
expedited shipments.
 Avery Dennison RFID also has the ability 
to provide their SmartFace™ Technology which 
removes plastic material or replaces it with a 
paper substrate for inlays, creating a recyclable 
solution to reduce environmental impact. 
One of the most sustainable solutions on the 
market, SmartFace™ Technology has already 
been used in a number of solutions in the 
market. 
 Avery Dennison RFID is the global leader 
in RFID solutions for the apparel and retail 
industry. Every day, by providing solutions from 
business case to adoption, RFID helps more 
businesses across the world reduce costs 
and increase productivity. 

} Support traceability and transparency 
across the supply chain

} Improve inventory management and 
loss prevention, thereby reducing waste

} Enhance the omnichannel retail 
customer experience
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RBIS Solutions
Technology

�
Janela™

Avery Dennison’s Janela™ Smart 
Products Platform, powered by 
Internet of Things (IoT) software 
company EVRYTHNG, enables 
apparel and footwear products 
to have a unique, serialized 
label, which then connects to 
EVRYTHNG’s IoT cloud-based 
software. That means every 
Janela™ product is ‘born’ digital 
with the ability to capture real-
time data, enhance consumer 
experiences, and make the 
manufacturing and selling 
of products more efficient and 
intelligent.
 Over three years, Avery Dennison 
will digitize a minimum of 10 billion 
apparel products for some of the 
world’s leading brands and retailers, 
enabling personalized and relevant 
consumer experiences.

As more digitized products enter 
the market, consumers will begin 
interacting with those products in 
new and exciting ways. Janela™ 
gives brands a platform to tell their 
story, share information like where a 
product is made and who made it, and 
offer engaging and relevant content 
that consumers will want to pay 
attention to.

SUSTAINABILITY OPPORTUNITIES

} Supply chain transparency
} Educate consumers on end-of-life 

garment recycling
} Educate consumers on 

environmentally friendly wash care
} Ability to view content and care 

information in greater detail
} Greater engagement with a product 

challenges throwaway culture

�
Recently, Avery Dennison RFID and 
long-standing partner NXP introduced 
12 inch wafers for long range UHF RFID 
solutions. Compared to the current 
8 inch wafers, the larger wafer works 
by delivering an increased utilization of 
existing materials, reducing chemical 
and manufacturing waste as well as 
energy consumption.

Product 
reorders

Styling 
suggestions

Build digital
closet

Custom 
incentives

Product care 
and recycling

Consumer 
triggers product 

interaction

Products 
born with a 

unique digital 
identity

Consumer
engagement

Social media 
communication

26 
Sustainability 
Deep Dive



�
Sheet optimization analysis toolkit
 
Design optimization looks at the maximum 
printable area of the sheet, calculates the 
number on the sheet and waste percentage—
and allows us to recalculate the optimal shape 
and size to increase the yield on the sheet and 
minimize the waste.
 By re-engineering and re-thinking, we  
can make better choices and reduce 
environmental impact throughout entire  
labels, trims and packaging programs.

04 04

RBIS Solutions
Material Capabilities

Lifecycle analysis with Avery Dennison™ 
Greenprint
    
A simple scorecard that measures the impact 
of our partners’ labeling and packaging on the 
environment, the Avery Dennison™ Greenprint 
methodology is a lifecycle-based environmental 
performance assessment tool. 
 By creating a comparative assessment 
of materials, we can identify clearly where 
improvements can be made over an existing 
product. The results from this tool are 
invaluable in informing our product innovations 
and initiating collaboration with our partner 
brands. 
 The Avery Dennison™ Greenprint 
methodology includes the following six impact 
categories as measures of environmental 
performance.    

FOSSIL MATERIALS
A measure of the depletion of fossil resources 
for material inputs in barrels of oil equivalent. 
A barrel of oil is equivalent to 42 American US 
gallons or 158.98 liters.

     

BIO-BASED
A measure of the total amount of Biobased 
material resources such as trees, Npulp®, etc, 
used as material inputs.

WATER CONSUMPTION
A measure of the amount of process water that 
is treated and discharged to receiving waters. 
This measure does not include water used for 
the generation of electricity via hydropower or 
water used for process cooling. 

ENERGY
A measure of the total amount of primary 
energy extracted from the earth, including 
petroleum, hydropower; and renewable sources 
such as solar power, wind power, and biomass. 
This does not include the amount of fossil 
material used as feedstock. The efficiency of 
electric power and heating processes is taken 
into consideration.
     

GREENHOUSE GASES (GHG)
A measure of Greenhouse gas Emissions, 
such as CO2, CH4, and N2O. These emissions 
are causing an increase in the absorption of 
radiation emitted by the earth, magnifying the 
natural greenhouse effect.
     
SOLID WASTE
A measure of the total amount of solid waste 
generated that is disposed of off-site. This 
includes waste prior to incineration.

NATURAL STEP
DESIGN

Original sheet layout

Revised sheet layout

PERCENT WASTE

10%

Original layout 

3.5%

Revised layout 

Original
45 × 100 mm

Revised
43 × 100 mm

PERCENT WASTE

13%

Original layout 

0.5%

Revised layout 

Original
35 × 76 mm

Revised
33 × 73 mm
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RBIS Solutions
Material Capabilities

Sustainable structural packaging

�
Npulp®

Excess straw, formerly considered waste can now 
become a cash crop for farmers. 
 Based on the organic digestive process in cows, 
biochemists have innovated a way to replicate a natural 
enzymatic process which converts straw to pulp without 
the use of harsh chemicals. The end result is Npulp®, a 
fully biodegradable and recyclable packaging material 
used for products such as corrugated boxes and paper 
products. With crops harvested globally 2 to 4 times per 
year, straw is considered to be rapidly renewable. 

} Made from straw, a renewable resource
} No harsh chemicals
} Fully biodegradable

�
PaperFoam®

PaperFoam® is one of the most environmentally friendly 
packaging materials available. Made via a patented 
injection molding process, PaperFoam® is a lightweight 
packaging material made from industrial starch. It is fully 
biodegradable meaning that it can be composted at home 
as well as being recycled into paper.

} Lightweight
} Made from industrial starch
} Fully biodegradable

�
APEO-Free garment labels

We are proud to introduce our wide 
range of environmentally friendly 
pressure sensitive materials made 
entirely without damaging APEO 
chemicals, a surfactant known to have 
negative impacts on the reproductive 
systems of aquatic species. 
 Specifically developed for apparel 
application, this product is suitable 
for applications such as size strips, 
promotional stickers and hanger labels.

} Maintained high performance 
quality

} Standard and premium offering
} Production waste harmless to 

aquatic life

�
Recycled fastener solutions

Avery Dennison RBIS recycled  
fastener solutions meet the needs  
of environmentally conscious  
retailers, brand owners and  
consumers looking to reduce their 
environmental footprint. Made of 
recycled polyethylene terephthalate 
(rPET) or recycled polypropylene  
(rPP), this solution is available in 
19 standard colors or matched to 
Pantone® upon request.

NATURAL STEP
MATERIALS 

AND PROCESS
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RBIS Solutions
Material Capabilities

�
Sustainable flexible packaging

Recent developments in material innovation enable 
us to offer a completely sustainable alternative to 
petroleum-based plastic. Bio-based PE is derived 
from sugarcane grown in Brazil and made from 
100% renewable materials. Both transparent and 
frosted effects are available, allowing for different 
looks to suit your product.
 
KEY BENEFITS

} 100% recyclable
} 100% made from renewable materials
} Premium appearance
} Reduced conversion Greenhouse gas emissions
} Highly flexible in manufacturing processes 
} Not from food chain

�
Responsibly sourced paper stocks

We offer an extensive range of responsibly 
sourced, FSC certified paper stocks at a low 
cost to help guide brands in sustainable choices. 
Included in our portfolio we are proud to offer 
cutting edge innovations such as water soluble 
paper and tear-resistant paper, as well as recycled 
content and waste material content such as stone 
recovered from building industry waste.

INNOVATION

Water soluble paper

} Non-toxic cellulose based material 
} Satisfies “zero waste” strategies in 

manufacturing process
} Dissolves instantly in water 

or composts gradually

NATURAL STEP
MATERIALS 

AND PROCESS
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�
Heat transfer solutions

Heat transfer embellishments have 
significant benefits over screen printing in 
a number of ways. Primarily, the process 
of digital printing means less water, 
energy, Greenhouse gases and solid 
waste, while the water-based inks we use 
keep toxic chemicals from entering the 
environment. Additionally, our heat transfer 
embellishments use a PET liner that is 
completely recyclable, in turn helping to 
reduce the amount of fossil material used 
for the product. 

One of our biggest achievements in moving 
towards our sustainability goals is with an 
initiative to reduce application temperatures 
for heat transfers, thereby further reducing 
energy and Greenhouse gas Emissions. A 
reduction from 150 to 130 degrees has been 
achieved, with plans to develop ultra low 
heat applications in the future.

} Significant energy and water savings
} Water-based inks
} Low heat application

�
Recycled PET satin printed fabric
    
Avery Dennison RBIS offers a recycled 
polyester satin label tape that can be 
printed on both sides using thermal transfer 
technology. This feature brings added 
dimensions of intelligence, speed and 
flexibility to a solution that already helps 
brands meet sustainability goals without 
impacting the bottom line.

} Woven from recycled polyester yarns
} From 100% post consumer PET 

plastic bottles
} Thermal printing
} Cost effective solution

Our recycled yarn global color guide is 
available to showcase an extensive range 
of 100% or blended PET yarns in a variety 
of weights and colors, achievable at cost-
neutral prices.

�
Scodix: A sustainable alternative to spot 
UV and foil stamp effects
  
Our innovative Scodix offering utilizes a 
green printing technology that reduces 
environmental impact, by producing less 
waste and using less energy. The technique 
works by applying a polymer to a coated 
stock giving it a 3D texture and tactile 
raised effect.
 Varieties include HD by Scodix™ and 
Sense by Scodix™ which give varying 
degrees of matt and gloss effects. A digital 
alternative to traditional foil stamping, 
Foil Sense by Scodix™ transfers any 
printed surface giving it a metallic, foil 
stamp appearance. 

} Non-toxic
} Recyclable
} Replaces traditional systems that use 

plates, molds, chemicals, and solvents

If 250 million screen prints measuring 
3" × 4" (76 mm × 102 mm) were converted to 
Avery Dennison RBIS heat transfers, it would 
have roughly the following impact:

*While the amount of fossil material increased 
by 20%, this is mainly due to the use of a PET 
liner that is completely recyclable. If the PET 
carrier were recycled this value would be 
significantly reduced.

81%
LESS 
WATER

84%
LESS
GREENHOUSE 
GASES

%
MORE FOSSIL 
MATERIAL*

78%
LESS 
ENERGY

44%
LESS SOLID 
WASTE

NATURAL STEP
MATERIALS 

AND PROCESS
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RBIS Solutions
Product Showcase

1 Die cut swing tag: ElectroInk® White 
2 Designer collaboration: Hiut Denim—

Digitally printed die cut ticket
3 Dissolvable paper pocket flasher
4 Sense by Scodix™
5 APEO-Free garment labels

1

4

2

5

3
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RBIS Solutions
Product Showcase

1 Designer collaboration:  
Christopher Ræburn—Woven label with 
recycled yarns and sequential numbering

2 Designer collaboration:  
Christopher Ræburn—Heat seal label 
with recycled yarns

3 Halo-free eco heat transfer
4 Printed fabric label on recycled PET yarns 
5 Designer collaboration: 

Parley for the Oceans—Heat seal patch with 
recycled yarns

1

4

3

2

5
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Acclimation
A reversible physical change in an 
adapting organism in response to 
environmental pressures.

Biodegradable
Reducible by bacteria as opposed 
to something that remains in the 
environment.

Cradle-to-Cradle
A holistic approach used to 
minimize the environmental 
impact of products by employing 
sustainable production. Under 
the cradle-to-cradle philosophy, 
products are evaluated for 
eco-efficiency in manufacturing 
processes, material properties 
and toxicity, as well as potential to 
reuse materials through recycling 
or composting.

Digital printing
Also known as Direct to Garment 
(DTG) printing, is a process of 
printing on textiles and garments 
using specialized or modified inkjet 
technology. In general, digital 
printing uses less hazardous 
chemicals, produces less waste 
and results in less negative 
environmental impact than 
analogue technologies.

Eco
Of or relating to habitat or 
household, mostly used as a prefix 
related to ecology. Eco comes from 
the ancient Greek word “oikos” 
(house). Within the textile industry, 
“eco” refers to fibers/fabrics that 
are sustainable or friendly to the 
environment.

Eco-efficiency
The ability to produce and 
deliver desirable, competitively 
priced goods and services 
while progressively reducing 
the ecological impacts of these 
actions.

Ecological Footprint of 
Consumption (EFC)
The most commonly reported type 
of Ecological Footprint, it is defined 
as the area used to support a 
defined population’s consumption. 
The consumption footprint (in gha) 
includes the area needed to 
produce the materials consumed 
and the area needed to absorb the 
carbon dioxide emissions.

Ecological Footprint of 
Imports (EFI)
The footprint embodied in 
domestically consumed products 
which are imported from other 
countries.

Ecological Footprint of 
Exports (EFE)
The Footprint embodied in 
domestically produced products 
which are exported and consumed 
in another country.

Environmental Impact 
Assessment (EIA)
An analytical process 
that verifies the possible 
environmental consequences 
of the implementation of projects, 
programs and policies.

Forest Stewardship Council 
(FSC)
An organisation with a mission to 
promote environmentally sound, 
socially beneficial and economically 
prosperous management of the 
world’s forests. 

Global Organic Textile 
Standard (GOTS)
The worldwide leading textile 
processing standard for organic 
fibers, including ecological 
and social criteria, backed up 
independent certification of the 
entire textile supply chain.

Global Recycle Standard (GRS)
A standard developed to ensure 
greater sourcing clarity on recycled 
materials right through the 
production supply chain.

Lifecycle Assessment (LCA)
A systematic set of procedures 
for evaluating the environmental 
impact of products throughout the 
lifecycle.

Manufacturing Restricted 
Substance List (MRSL)
A list of chemicals banned from 
intentional use within textiles and 
trim manufacturing facilities. 

Organic
Any produce made from an organic 
form that does not allow the 
use of pesticides, herbicides or 
genetically modified seeds.

OE certified cotton
OE standards are the benchmark 
for quality assurance of organic 
cotton and certifies that the content 
of the cotton fabric has come from 
an organic cotton source.

Packaging Restricted Substance 
List (PRSL)
A document that limits the amount 
of chemicals permitted in the 
brand’s packaging. The suppliers 
are required to send their materials 
for testing by an accredited 
testing body.

PET fabric
Fabric made out of recycled 
polyester, plastic bottles (PET 
bottles). The recycled polyester 
fibers can be blended with other 
materials, e.g. cotton.

Polyester
A manufactured fiber introduced 
in the early 1950s, and is the most 
commonly used manufactured 
fiber worldwide. The fiber-forming 
substance in polyester is any long 
chain, synthetic polymer composed 
of at least 85% by weight of 
an ester of dihydric alcohol 
and terephthalic acid.

Recycled Content Standard 
(RCS)
Tracks recycled raw materials 
through the supply chain. The 
standard was developed through 
work done by the Materials 
Traceability Working Group, part of 
OIA’s Sustainability Working Group.

Reduce, Reuse and Recycle (R3)
The three essential components 
of environmentally-responsible 
consumer behavior. Reduce means 
that the number of purchases 
made by a single individual should 
be limited. Reuse suggests used 
items should be reused as much 
as possible before replacing them. 
Recycle suggests that the items 
should be used for a new purpose 
as much as possible.

Restricted Substance List (RSL)
Sets concentration limits for 
chemical substances within 
materials in order to ensure 
the products meet legislative 
obligations such as safety 
standards.

Sustainable Clothing Action 
Plan (SCAP)
An initiative with an ambition to 
promote sustainable clothing 
practices across the lifecycle. 
By bringing together industry, 
government and the third sector, 
SCAP aims to reduce resource 
use and secure recognition 
for corporate performance by 
developing sector-wide targets.

Sustainable Fiber 
Programme (SFP)
Works on local and regional 
concepts of sustainability, in 
line with the global definition 
of the social, economic and 
environmental concept. It takes 
the best of organic agricultural and 
husbandry practices and translates 
them to more widely achievable 
and sustainable practices. SFP 
takes into account the entire chain 
of custody, from fiber to retail, by 
using traceability through content 
claim standard.

Sustainable Forest 
Management (SFM)
The management of forests with the 
aim of stopping forest degradation 
and deforestation while increasing 
direct benefits to people and the 
environment. At the social level, 
sustainable forest management 
contributes to livelihoods, income 
generation and employment. At the 
environmental level, it contributes 
to important services such 
as carbon sequestration and water, 
soil and biodiversity conservation.

Sustainable Packaging 
Coalition (SPC)
A working group dedicated to a 
more robust environmental vision 
for packaging. They endeavour 
to build packaging systems that 
encourage economic prosperity 
and a sustainable flow of materials 
thanks to their innovative and 
technological approach.

Traceability
The ability to identify and trace 
the history, distribution, location, 
and application of products, 
parts, materials, and services. 
The traceability system records 
and follows the trail of a product 
all along the supply chain from 
suppliers to the final distributor.

Upcycled fibers
Upcycled fibers are made from 
materials that are not originally 
used to make fibers, or they were 
thrown away being considered 
trash from origin. This includes 
fibers made of plastic and gillnets. 

Water based inks
Water based inks are used for 
screen-printing. They do not 
contain PVC and phthalates that 
can be harmful to the environment 
and those working with them. Water 
based inks do not require solvents 
to clean printing screens as the 
residue can be removed with water.

Water Footprint
A measure of the total volume of 
freshwater used to produce goods 
or services produced by a business 
or consumed by an individual 
or community.

Zero Waste
The design and management 
of products and processes to 
systematically avoid and eliminate 
the volume and toxicity of waste 
and materials, conserve and 
recover all resources, and not burn 
or bury them.

Various Trademarks or Trade Names are used herein and are the property of their respective owners.
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